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Branders is an owner-operated and specialized consulting firm for branding,
B share this page based in Zurich. We are a team of economic, psychology, and of course
design specialists providing consulting for small, middle-sized and large
companies. We're currently working on projects in Switzerland, the US and
China.
What do you do?
We deal with everything from brand strategy te brand creation to
professional brand management. We offer consulting for companies from
different sectors and countries for all branding issues. And we also handle
specific topics such as employer branding, internal branding and real estate
branding.
Why does what you do for clients matter?
We think that every brand is unique and tells its own story. This is why we
approach every single project with candor and accuracy. We always strive
to provide best care and attention to detail, respecting the different needs of
clients from different countries.
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Who do you do it for?

For us. For them. And for you. We do it for us, as it is our passion to create
and manage brands. It is our passion to work with various clients and see
challenges from different angles. We work to always find the best solution,
not only in terms of strategy, but also in terms of a strong visual
appearance. And of course, we do it for them, for our clients. These
currently include, amongst others, Novartis, the Swiss Post, AXA, Novartis,
two Swiss banks and Titoni, a watch brand with its key market in China.
And, last but not least, we do it for you, because we share our opinion in
public.

We came up with the idea of creating an emotional branding magazine
called The Brander. You — and everyone else can find it on
www.thebrander.com as of March 10, 2011. There, we want to portray

powerful brands and the people creating them. As strategic brand
consultants with a keen awareness for design as well as in-depth
competence we will be combining insights about essential branding aspects
with brand lifestyle.
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Strong brands stand for a clear idea that they communicate across all
touchpoints. In deing so, brands can be experienced and convey their very
own world. And this world is what The Brander strives to depict. Our aim is
to create a platform of memorable stories on brands and their creators,
which are told and retold by people all over the world.
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What one thing have you learned in your business about yourself or
Branders?

Finding the best employees is much harder than | would have thought in the
beginning. And nothing is to be taken for granted. Nothing.

What one thing have you learned about clients?

To listen first, to be open-minded and to approach every single project with
a clear objective.

What tips would you offer someone just starting in business?

My tip would be to just do what you believe in. This might sound overstated,
but it seems to be true: If it is your passion, it will work out. | founded
Branders in 2005. And now, only six years later, Branders is a unique
agency with projects in various parts of the world and we have this versatile
team of employees heading in the same direction.

What advice would you offer a prospective client about the best way to
work with a branding consultant?

Choose a branding partner that will truly listen and remain focused on
helping you achieve, and even exceed your goals.

Thank you, René. We look forward to seeing the first issue of The
Brander.
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